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feulwood industrial roundwood

A good proxi of profitability: the
indicator “number of working hours
paid by selling 1 cm of wood”

Forest sects

1970 1975
Number of working hours in forest that can be covered
by selling 1 cm of wood (standing tree value)

In 1955 1 cm of wood sold covered the cost of 141 working hours of a
forest worker.

In 2005 only 5.3 working hours (-96%).

Main product development
strategies

/Complementari
P&S

_

Specialised h

P&

The weighted average
real prices of spruce
decreased: from 276 to
52 €/m3 (-82%)

Average standing price.
Roadsido price (spruce) on the road side
Roadside price (larch) on the road sido

Average real prices of conifer industrial roundwood in the Southern
Alpine Region (1955-2005)
Source: Ciotti & Pettenella (2005)

Two of the pillars of the mountain economy are
collapsing

An is played by traditional and
new linked to tourism, recreation, sport,
cultural activities

Typically products and services well differentiated, often
available in relatively limited quantities (e.g. specialities
like truffles).

Important instruments for product/service differentiation:
- quality assurance
- standardisation
- certification

they give the
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Example: Chestnuts

marron from Castel del Rio, marron from Mugello, chestnut from
Monte Amiata, chestnut from Montella

Certification under EU regulations

— Registration of Protected 2
Designation of Origin (PDO) (Reg. :

2081/92)

— Protected Geographical Indication
(PGI)

— Traditional Speciality Guaranteed
(TSG) (Reg. 2082/92)

Organic production (Reg. 2092/91 and
IFOAM)

Marron from Mugello-Fano in Garfagnana

= those products that can be sold and used
in strict association with other, due to the
synergies deriving from their conjoint
marketing.

Different links among products and
services.

> TESSERINO VERDE

Daily permit: 15 Euro [ *°"*

. (for 3 kg max) F A

Forest adventure parks

www.jungleadventure.it / www.sellaneveaparco.it

Main typologies of links between NWFP&S and other
products/services within the same territory

Concerts organized “The chestnui road” Educational forest

in a forest

= the territory

® = NWFP&S / products and services from other sectors

= marketable / non marketable products and services
B " =sjze connected to no. of consumers or level of sales (profit)



Key-factors:

» Product and service
development

» Quality assurance

»Social capital (i.e. the
capacity to cooperate
among private and public
actors)

» Presence of horizontal
integrations and
networking in a well
characterised territory

few days-
one week holidays based on

m roasted chestnut +

= walnut +

m new red wine tasting +
m speck and the meat
organized in South Tyrol

specialised NWFP&S

complementary
NWFP&S (EU “Leader”
approach)
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Willingness to
cooperate
among private
operators

Private/public
partnership in
promotion

The basic idea: we
sell the product, but
also the associated
history, monuments,
events, farm
tourism, ...

umbriadoc.com/eng/prodottotipico/generale/prodottotipicodoc tartufo.htm

Conclusions

“Italians hate their forests”
(Stendhal)

Development path: from multi-functional forest actively
managed on a broad scale to a forest landscape pattern
based on two main land use typologies:

- specialized P&S: spots
of intensively used land
with

- large areas of
abandoned forests
(“wilderness”) with
increasing problems of
forest stability

- networks of complementary P&S
= specialized use at site level
but, al least, a multifunctional
use at local level

- more stable natural and
social environment

The is a strong link between social capital and
ecological network and connectivity




