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1.  Introduction: the Italian 
market context 

•  Forest cover: 10.6 M ha (35.2% of forest cover) 

•  95% of forest land in mountain and hilly areas 

•  NAI = 35.8 M m3;    removals: 8 M m3  
–  5 M m3 fuelwood 

–  1 M m3 ind. roundwood from 80,000 ha of poplar plantations 

•  6th world imported of wood products 
–  1st world importer of fuelwood 

–  4th world importer of chips and wood wastes 

Main challenges 

•  How to increase the competiveness of 
domestic wood supply? 

•  In a market where wood supply has very 
low level of profitability, can the forest 
resources play a role in rural 
development? 
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2.  Some innovations in 
marketing: 

A.  Wood products: value-chain 
approach 

Some positive examples of innovative 
marketing: 
- Vertical integration 
- New selling systems 
- Promotion (! research) 

Vertical integration 
• Biomass trade centres: platforms for 

the concentration and storage of 
wood for energy 

• Energy services companies (ESCO): 
from selling the wood standing to 
selling the heating services  

New selling systems 

http://www.assidelcansiglio.it  

•  5-years sale contract for different plots (instead 
of the traditional small annual sales) 

Auctions of timber organization 
•  Large sales, promoted through Internet, by 

various forest owners 

The “Wood Portal” of the Trento Province (www.legnotrentino.it) 

On 17 Dec an auction 
of 64 log stocks 
(6,000 m3) by  

9 Municipalities and 
Comunity forests 
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Promotion 
• Abruzzi earthquake " need to re-build quickly new 

residential areas " wood houses ! PPP 
• SOFIE Project (www.progettosofie.it) 

2.  Some innovations in marketing: 

 B. NWFP&S “commoditization” 

i.e. a change form a public good to a club 
or private good  
" creation of sources of income for the 
provider of forest products and services 

EC Mark of 
origin 

Production 
areas 

Type of 
permit 

Growing rate 

>> TESSERINO VERDE 
Comunalie di Gotra, Buzzò, Albareto, Boschetto, Groppo, Tombeto e Montegroppo in Comune di Albareto. 

Verranno rilasciati tesserini di colore verde con le seguenti caratteristiche: 

* giornaliero (valido per il giorno indicato nel tesserino) : 

costo: Euro 15,00 per i non residenti in Comune di Albareto; Euro 6,00 per i residenti nel Comune di 
Albareto nonché per i proprietari, ed affittuari con contratto almeno annuale, di seconde case nelle 
frazioni delle Comunalie ; 

* semestrale (valido comunque non oltre il 15.11.2003): 

costo: Euro 150,00 per i non residenti nei Comuni di Albareto Euro 67,00 per i residenti nel Comune di 
Albereto nonché per i proprietari, ed affittuari con contratto almeno annuale, di seconde case nelle 
frazioni delle Comunalie 

Modalità di accesso: i tesserini saranno vidimati , nel punto di vendita, con il timbro della Comunalia di 
accesso, da personale incaricato dal Consiglio di Amministrazione. 

Tale tesserino darà diritto all’accesso ad un’unica Comunalia, pur consentendo di percorrere a piedi e di 
esercitare la raccolta nel territorio di tutte le Comunalie facenti parte dell’area B) . 

In considerazione dell’antica consuetudine di reciprocità fra le Comunalie confinanti di S.Vincenzo-Rovinaglia 
in Comune di Borgotaro e Gotra, Buzzò e Albareto in Comune di Albareto è consentito agli utenti lo 
sconfinamento; 

Per evitare un eccesso di carico giornaliero di cercatori con effetti negativi sulla capacità di rigenerazione 
dell’ecosistema, viene stabilito un numero massimo giornaliero di persone a cui consentire l’accesso come a 
seguito specificato: 

Comunalie di Gotra e Buzzò n.100 
Comunalia di Albareto n.700 
Comunalie di Boschetto e Tombeto n.120 
Comunalia di Groppo n.100 
Comunalia di Montegroppo n.200 

Giorni e orario di raccolta : martedì, sabato e domenica; la raccolta può essere effettuata a partire da un’ora 
prima della levata del sole, mentre l’uscita dall’area B) deve avvenire entro e non oltre le ore 15. 

Quantitativi: non oltre 3 Kg . 

Daily permit: 15 Euro 
(for 3 kg max) 
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Fresh mushrooms class information for gatherers 

CLASS I: 
M. has to be whole, solid and  
without worms. Pores has to be  
white. 

CLASS II: 
M. has to be whole, solid and  
wormless.  
Pores has to be complete  
and yellowish or yellow. 

CLASS III: 
M. has to be sliced in half. Pores has to be green.  
If pores are thick, half of them has to be taken off  
from their edges. In a rainy day, only the stem of the  
m. is included in class III. 

Adopt a chestnut tree:
75 ! 

E-marketing 

www.jungleadventure.it  /   www.sellaneveaparco.it  
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Forest Adventure Parks: 
55 in Italy in few years 

Forest sports:  
•  Mountain biking 
•  Horse and mule riding 
•  Orienteering 
•  Survival camps 
•  Archery 
•  Trial 
•  Skyrunning  
•  Tree climbing  
…. 

http://www.provincia.bz.it/foreste/azienda-provinciale/funes.asp 

Forest services and tracks for disables people 
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Forest concerts 

www.isuonidelledolomiti.it 

Arte Sella  
(www.artesella.it)  
> 100,000 visitors/yr 

Forest art exhibitions 

http://www.selviturismo.com 

Forest 
therapy 

Povo (TN) 
www.asilonelbosco.it  

Forest schools 
and 
kindergarten 
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La Suite sulla Quercia (Bolsena Lake). 

Tree houses 
and tree-hotels 2.  Some innovations in marketing: 

C. Forests in rural development: 
networking 

Mushroom in Borgotaro: much more than a 
commodity or recreational service  
= a component of a larger network based on 
the concept of “territory”, with the mushrooms 
as a sort of brand (genus loci  of a local 
community) 

Enterprises: 62 (in 2008) 
15  Agritourisms/ Farm businesses 
12  Hotels/Guest quarters 
8  Bed&Breakfasts/Inns/Hostels 
9  Cheese, sausage and wine growing and producing factories  
2  Didactic farms 
3  Museums/Private collections 
30  Restaurants/Porterhouses 
26  Typical products sellers 

Imago product: 
PGI Borgotaro 
Boletus 

http://www.wanderhoteleuropa.com/it/wandern/angebot_05.html 

Törggelen holydays in South 
Tyrol: B&B in Sept-Oct;  target: 
retired German speaking 
people):  
#  marron picking " roasted + 
#  walnuts + 
#  vino novello +  
#  speck  
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Chestnut: networking Road, trail, path… the tools for connecting different 
economic actors 

Google search hits 

Strada della castagna Chestnut road 35,200 

Strada del tartufo Trufle road 361,000 

Strada del fungo Mushroom road 265,000 

Strada del porcino Porcino road 58,900 

Strada del marrone Marron road 78,400 

A  systemic approach: large 
unique events + weekly events 
-  morning/afternoon/night 
-  with/without payment 
-  different clients (children, 

adults, retired person, …) 

A walk in the forest with an herbalist 

A play in the forest with the mushrooms 

Nordic walking in the forest 

3. Conclusions 

Two components of the most advanced form of 
networks: 
-  A (contractual) coordination among economic 
agents for the supply of products and services to 
increase profit and/or stability (a market share) 
-  A mutual trust:  

 ! input = social capital  
 " output = not only market products are supplied  
      but also “relational goods” 

A proper relationship between State and private 
sector: 
“The State when it is needed, 
The market whenever possible” (G.Tremonti) 
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For successful marketing in marginal 
economic areas and with seasonal 
activities,  
a key factor is cooperation  


